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These guidelines are to be kept in consideration while developing concepts, designing collaterals and working on
the promotional items, printing materials and other items for the event. The structure is created with fundamental
elements resulting in individual aspects and composition that identify the brand.

Guideline will be explaining the main idea, theme and adaptation of brand identity with the brand mark showing
key elements of our visuals and their applications.

Furthermore, information for applying the brand mark components to specific communication needs is mentioned
with clarity and precision.
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THE LOGO STRUCTURE

ASG Events & Exhibition Services

Customer-Driven

— Competitive o
a Icon 000

N Integrated

ALSAIF GRAPHICS LLC  ppaull—A18l) 2@ uull

EVENTS & EXHIBITION SERVICES 000

. e Logotype

Committed to excellence
00

ASG's brand transformation equates to the company’s commitment to provide a turnkey solution that adds value to each business it serves. It consists of two elements: the
triangular icon and the logotype. Each point of the The triangular icon that depicts “A”" in ASG represents the top three core services of the company namely branding & activation,
events services & exhibition solutions. The logotype pays tribute to the established market reputation and strength of its sister company, Al Saif Graphics.

The primary version of our logo is shown here and should be used wherever possible. These elements should never appear separately. The only exception to this rule is in selected
digital uses (favicon and avatar) and merchandise material that has been approved by the brand team. This is covered in more detail later in the guidelines.

Additional logo versions are available for restricted formats and specific uses.



LOGO STRUCTURE

Exclusion Zone

ALSAIF GRAPHICS LLC mPayt—Aely 2w uull
EVENTS & EXHIBITION SERVICES

\— Logo exclusion zone = to the cap height of the logotype

When you place the ASG logo in a design, please make sure you give it room to breathe; we call this “exclusion zone".

The logo lock-ups has to be shielded by the area surrounding in order to set out the individuality. Always leave an exclusion zone area equal to the cap height of the ASG
logotype around the brand mark.

Logo artwork comes with the exclusion zone dimensions included in the art board size. The icon must be free from any other element and must stand out with clarity.
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LOGO STRUCTURE

Logo Colours

Logo colours

PANTONE 7466 C PANTONE 7540 C WHITE

c 72 R 21 CcC O R 38 Cc O R 255
M O G 182 M O G 38 M O G 255
Y25 B 197 Y O B 38 Y O B 255
K O K 85 K O

15B6C5 262626 FFFFFF

Our logo colour palette consists of dynamic and neutral
colours that compliment each other. The combination of these
two colour palettes allow the creation of materials that are
visually interesting while expressing our personality.

For light-image backgrounds:

Use the logo with the gray ASG logotype.

For dark-image backgrounds:

Use the logo with the white ASG logotype.

If it is not possible to achieve clear legibility of the logo on top
of your image, you must use a holding device.

Primary logo on white background

ALSAIF GRAPHICS LLC Pyl 418l 2@ ol
EVENTS & EXHIBITION SERVICES

Secondary logo on white background

ALSAIF GRAPHICS LLC o3 utt—4151 2 @ _ul
EVENTS & EXHIBITION SERVICES

ASGLogo_Primary_Gray.eps

Primary logo on dark background

ALSAIF GRAPHICS LLC Pyt 4181y 2@ uull
EVENTS & EXHIBITION SERVICES

Secondary logo on dark background

ALSAIF GRAPHICS LLC o3 us—5491 2 tull
EVENTS & EXHIBITION SERVICES

ASGLogo_Primary_White.eps



LOGO

Positioning

Primary logo position Secondary logo position
Logo positioning ASG
Our logo can be placed in different positions across our ASG
communications, depending on the context and format e
of the piece.
Primary and secondary positions ASG ASG

Our preferred logo position is in the top left corner, to

lead with our brand. Our secondary position is in the

bottom left-hand corner, acting as a sign-off this can be

used if your audience is more familiar with ASG e.g., as a

sign—off for a campaign where the campaign message .

is leading the communication, or an internal poster Unlque formats
where it is clear that the communication is from ASG
because you are in an ASG environment. Internal items

e.g. internal newsletters that scroll should use the prima- A%
ry position to ensure that the logo is not missed if SR
someone does not scroll through the full item. A

.................. s st
EVENTS & EXHIBITION SERVICES

Unique formats

For unique formats that are narrow, e.g., digital web
banners or trade show signage, the logo should be
placed at the top center or left-hand side of your format
to lead your communication. When placing the logo, try
to adhere to clearspace requirements as much as
possible within your restricted size.
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LOGO

Recommended size

Logo size
You can calculate our ideal logo sizes from the

diagonal width of your format. The logo height is equal
to 1/12 of the diagonal.

Here are some useful standard sizes for reference:

Format size Logo height

Al 86 mm
A2 60 mm
A3 43 mm
A4 30 mm
A5 21 mm

Unique formats

For unique formats that are narrow (e.g. digital Web
banners or trade show signage) you should use your
judgment to determine the logo size to achieve optimal
brand presence. Try to keep to our clearspace rules as
much as possible.

Logo minimum size

We want people to see our logo clearly across all our
communications. To make sure it's visible to everyone,
we have a minimum size for print and digital formats.
There will be occasional exceptions, such as merchan-
dise and stationery, but please stick to the minimum
sizes wherever possible.

Vertical formats Horizontal formats

Logo height = 1/12 of the diagonal

A6

Logo height = 1/12 of the diagonal Logo height = optimum allowed, taking into
consideration clearspace

ALSAIF GRAPHICS LLC  pp3ut—Au8l) 2@ uull

EVENTS & EXHIBITION SERVICES

Digital: Print:

Minimum width: 49 px Minimum width: 15 mm



LOGO STRUCTURE

Third Party

Third party communication (1) (2] (3

There will be times when our logo needs to
appear alongside other logos because ASG is AS e other .
working in partnership with third-party compa- brand mark Insert headline

nies. How our logo is applied will depend on here

who is leading on the collateral (writing the

content).

Shown here are examples of the different Messaging, look, and Messaging, look, and Neutral look, and feel to

combinations: feel to reflect the ASG feel to reflect the other reflect  the  balance
. visual identity brand’s visual identity between ASG and the

1. ASG-led material other brand.

We create the content and collateral with our
visual identity style. Our logo is most promi-
nent, so you should use the primary logo.

2. The third-party brand material

The other brand creates the content and is
therefore the dominant brand. Use either the
primary logo or horizontal logo depending on

space restrictions determined by the other , o ) o . o
brand. Example piece of communication Example piece of communication Example piece of communication

3. Equally led material Supported by Supported by
Content is produced 50/50, so collateral has

neutral branding and equal weighting for both
logos. Use either the primary logo or horizontal

logo, depending on space, and make sure ASG X
has the optimal presence possible in that SE:
space. ALSAIF GRAPHICS LLC s A48} 2 @l ALSAIF GRAPHICS LLC 3 utt—5u8)—2 bl E
EVENTS & EXHIBITION SERVICES EVENTS & EXHIBITION SERVICES
If you have further questions about how to o
apply the ASG logo within third-party communi- =
cations, please contact info@alsaifgraph- Adding a descriptor é
ics.com. If you need guidance on the appropri- o
ate descriptor to use, please check with the To make ASG's relationship with the third-party brand clear, you can add a descriptor. Descriptors must be set in i
ASG legal team responsible for the partnership Roboto Medium, and be positioned outside of the logo clearspace as shown. It should be the same color as the ASG T
agreement. typeface and never be larger than the type in the word “EVENTS & EXHIBITION SERVICES". [
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Restrictions

Logo restrictions

Our logo is central to our brand, so please take care when you use it. Here you'll find some things to avoid.

ALSAIF GRAPHICS LLC  ppsut A1) 2@ uull

EVENTS & EXHIBITION SERVICES

Don't rotate the logo.

ALSAIF GRAPHICS LL.C a3yt A1sl 2@ pull
EVENTS & EXHIBITION SERVICES

Don't reposition the logo.

X

ALSAIF GRAPHICS LLC  mp3ut—A18l) 2@ Ll
EVENTS & EXHIBITION SERVICES

Don't use any other colours for the logo.

Don't use any secondary colours as a
background.

X

ALSAIF GRAPHICS L.L.C maiyuu A48l a@

EVENTS & EXHIBITION SERVICES

Don't recreate the wordmark.



Stationary Set

STATIONARY

g Y L s it st
EVENTS & EXHIBITION SERVICES

About mage Formats
The twos main groups of image types asc aster and vector, Raser images like JPEG, . BMP and PG arc composcd of

“Bocky” ay tor images, ke
CGM and SYG, store s i ity The same vector
image will app " opes.

About Image Formats
The twor i groups of e ypes s raster and vextos, Raser inages ke JPEG, TIFF, GIF, BMP.and PNG are comspased of
i “blocky” qualiy g e becomes rger. Vector imoges. ke

Tosing qualty The same vsstor

image will ppe: v ideal choice for businesslogos.

About Tmage Focmats

The two main growps ofimage types aseraster and vector. Raster imags like IPEG. TIFF GIE BMP, and PNG are compored of

pinelsardcan develop a blocky” quait'ss the image i s de Lager becasse each pise becorses argee, Vector images e
asv i

bines b The came voctor

Image will appe idesl Togos.
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DIGITAL MEDIA

Email Signature

@ = :'-EJ Uintitled 2
Message Options A
" X [Calibri(Bod.. +||11 +||As A= ||AP|= < |Si+lle= o=/ q 09  |ag|r Fsomurer 1 vonviony B
Sncd Basts BT ke X it | [ A == Attach  Pictures | s Link Low Priority  Check
- = 2 — = Hle g 4 N

To: | ]@

Firstname Lastname
Job Title
s TioN SERVICES

ASG Events & Exhibition Services
P.O. Box 35330, Abu Dhabi, UAE
t: +971 2 632 5200

m: +971 50 123 4567

www.alsaifgraphics.com f ¥ in
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DIGITAL MEDIA

Powerpoint Template

HEADLINE PRESENTATION

SLIDE TITLE

Lorem ipsum dolor sit amet, consectetur adipiscing elit

Adipiscing 7]  Lorem ipsum dolor sit amet, consectetuer

SLIDE TITLE/UTENIMADMINIM

Adipiscing
Lorem ipsum dolor sit amet, consectetur adipiscing
elit, sed do eiusmod tempor incididunt ut labore et

Nostrud Exerci
Lorem ipsum dolor sit amet, consectetur adipiscing
elit, sed do eiusmod tempor incididunt ut labore et

Tincidunt Ut

Lorem ipsum dolor sit amet, consectetur adipiscing
elit, sed do eiusmod tempor incididunt ut labore et

Adipiscing
Lorem ipsum dolor sit amet, consectetus
elit, sed do eiusmod tempor incididunt ut labore et

dipiscing

Nostrud Exerci
Lorem ipsum dolor sit amet, consectetur adipiscing
elit, sed do eiusmod tempor incididunt ut labore et

Tincidunt Ut
Lorem ipsum dolor sit amet, consectetur adipiscing
elit, sed do eiusmod tempor incididunt ut labore et
® Ut enim ad mininr

Adipiscing 7] Lorem ipsum dolor sit amet, consectetuer Adipiscing /] Lorem ipsum dolor sit amet, consectetuer

THE TITLE
OF YOUR SLIDE

THE TITLE

— 8 OF YOUR SLIDE

THE BRAND MARK

-
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Nostrud Exerci

° Lorem ipsum dolor sit amet,
consectetur adipiscing elit,
Adipiscing
Lorem ipsum dolor sit amet,
consectetur adipiscing elit,

%o

Adipiscing
Lorem ipsum dolor sit amet,
consectetur adipiscing elit, sed

Nostrud Exerci

Lorem ipsum dolor sit amet,
consectetur adipiscing elit, sed

Sed diam

Lorem ipsum dolor sit amet
consectetur adipiscing elit, sed do
eiusmod tempor incididunt ut
labore et dolore magna aliqua. Ut
enim ad minim veniam, quis nostrud
exercitation ullamco laboris nisi ut
aliquip ex ea commodo consequat.
Duis aute irure dolor in
reprehenderit in voluptate velit esse
cillum dolore eu fugiat nulla

pariatur. Excepteur sint occaecat
cupidatat non proident, sunt in
culpa qui officia deserunt mollit
anim id est laborum

® Ut enim ad minim

Adipiscing
Lorem ipsum dolor sit amet, consectetur adipiscing
elit, sed do eiusmod tempor incididunt ut labore et

Nostrud Exerci
Lorem ipsum dolor sit amet, consectetur adipiscing
elit, sed do eiusmod tempor incididunt ut labore et

Adipiscing
Lorem ipsum dolor sit amet, consectetur adipiscing
elit, sed do eiusmod tempor incididunt ut labore et

Tincidunt Ut

Lorem ipsum dolor sit amet, consectetur adipiscing
elit, sed do eiusmod tempor incididunt ut labore et

©

® Ut enim ad minim



OTHER PROMOTIONAL ITEMS

Shirts
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OTHER PROMOTIONAL ITEMS

Tote Bags




OTHER PROMOTIONAL ITEMS

Powerbanks
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OTHER PROMOTIONAL ITEMS

Packaging and hazard tape

Tape Pattern ASG)) ASG)) ASG)) ,\sc;)) ASG K@@/I@ L’m/
Tape Seal m L E’

p L=y <y




OTHER PROMOTIONAL ITEMS

Vehicle Branding
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